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Learn how to set-up up your account here. 

Learn more about using your Business Account here 

 

 

STEP ONE 
Create a Business Account 
A business account is free and will give you access to 
additional business features including: Pinterest Analytics, 
Rich Pins, and Promoted Pins.  
   Go to http://business.Pinterest.com 
You can sign up for a new Pinterest business account or 
convert a personal account you already own. I would 
recommend keeping it simple and converting your existing 
personal account over to a business account. You can then 
manage all of your Pinterest boards from one account, make 
your personal boards “secret” - and focus on attracting your 
ideal reader. 

Best practices: 
Your Business Name and Category 

 You will be asked two questions when you set up your 
business account:  
#What business name do you want to use and  
#How would you best describe your business. There is a  
menu of options. I recommend Professional, which 
includes bloggers and designers etc. 
 

 
Select 5 or more Interests.  
Select your interests based on the topics which best 
describes the kind of writing you do. I recommend 
Entertainment, which includes books and movies. But 
you are also likely to promote Products such as books 
and possibly links to art work in the form of book 
covers. Don’t forget to add your personal interests too.  
Pinterest will then add these to your feed. 
Save all your settings. 
 

Complete the Account Form. 

Work through each entry. 
# Add a link to your Website or Blog so that Pinterest can 
provide business analytics on traffic back to your site. 
# Confirm that you may want to run ads on Pinterest at 
some time. 
# Click next and your Business Account will be live. 

https://ninaharrington.com/
https://help.pinterest.com/en-gb/business/topics/manage-your-business-profile
https://business.pinterest.com/en-gb/get-started-how-to-use-pinterest
http://business.pinterest.com/
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STEP TWO 

Design your Pinterest Profile 
People visit your profile to learn more about your business 
and your life and work as an author. Creating a custom 
Pinterest profile is the ideal way of expressing your 
personality and building your brand. 
There are three key elements to your Pinterest account that 
you should focus on from the start in order to build a solid 
foundation for your author platform – your display name, 
your author photo and your profile description.  
To change your account settings, click on the three dots in 
the upper top right on your Pinterest page. Then go to 
Profile and customize the Settings. 
 

Best practices: 
Your Display Name.  
This is the business name of the account and should reflect 
who you are and what you write. There is a limit of 30 
characters, so take the opportunity to add keywords which 
celebrate your expertise. For example, Sally Smith Romance 
Author or John Smith Business Coach. 
 
Your Author Photograph.  
Usually this will be the same high-quality author photo or 
logo that you use on your website and social media 
platforms, to help build a consistent brand. 
 
Your “About Me” Description.  
This is actually more about what you can do for someone 
coming to your profile than about yourself. What is in it for 
them? Think about the benefits you can provide and include 
a call to action at the end.  
You only get 150 characters for your author bio, so try and be 
concise. Think about the keywords your ideal reader might 
use to find you if they were typing into the Pinterest search 
field and try and incorporate then in a natural way. 
Share your Unique Story. Help someone coming to your 
profile to understand who you are and why you do what you 
do. Engagement with your ideal reader starts here.  
 

Connect with your Social Media Networks if you wish. 

 
Then click the red Save Settings box at the bottom of the 
screen. 

https://ninaharrington.com/
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Learn how to claim your website here. 

Learn how to add the Save button to your own 
website with Pinterest’s help article. 

 
 
 
 

      STEP THREE 
Claim your website  
The way that Pinterest works is to link visual pins and 
boards back to the website or other URL associated with that 
image.  In most cases, you will want your Pinterest content 
to be hyperlinked back to your website which is the hub for 
your author platform and book library.  
 
Pinterest makes it easy for you to do this by providing a 
small piece of code which is specific to your Pinterest 
account. When you add this code to your website, this acts as 
the link between your website content and your Pinterest 
account.  
 
Once you’ve confirmed your site, your profile picture will 
show up on every Pin that comes from your website.  
You’ll also get access to automatic free business analytics, so 
you can measure the amount of traffic going from your 
Pinterest content back to your website – and see what people 
are saving from your website. 
 

Best practices:  
Claim and Verify your Website. 
Start by clicking on “Claim” in your business account basics 
settings as above. 
Pinterest gives you full instructions on how to claim your 
website for the 20 most popular website management 
systems, including Wordpress, Squarespace and Blogspot.  
Wordpress: Install the Yoast SEO plug-in, click on Social, 
then Pinterest and add the code provided by Pinterest. 
Note: It can take a few hours for Pinterest to verify your 
website. 
 

Add the Save button so that anyone visiting your website 
can save things they like to their Pinterest boards, making it 
discoverable by other users.  
If you have a Wordpress website there are numerous free 
social share plugins available for you to use.  
As Pinterest explains, “The Save button is the best way for 
your business to get discovered on Pinterest.” 
 

https://ninaharrington.com/
https://help.pinterest.com/en/articles/claim-your-website
https://business.pinterest.com/en/save-button-for-websites
https://help.pinterest.com/en/articles/build-save-it-button-your-site
https://help.pinterest.com/en/articles/build-save-it-button-your-site
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STEP FOUR 

Create a Board 
Pinterest boards are the best way to describe your author 
profile in visual form. Pinterest describes them as telling a 
“brand story” – and you’ll need to make at least one board 
before you can start saving Pins.  

Best practices: 
Why you need to have a strategy for your Pinterest 
boards 
Pinterest is a search engine. It will direct users to your 
profile and boards if the language and terms you use match 
what readers are searching for on Pinterest.   
That’s why it is essential that Keywords should be used 
wherever possible in both the board names and the board 
descriptions. Take some time to think about how you can 
express your brand in 3 to 5 keywords or keyword phrases. 
 

      Create a new Pinterest board: 
On your new business account profile click on Boards in the 
header bar and then Create board.  
If you want to test out the design and the pins, click on the 
toggle to make the board “Secret” to keep the board private. 
The Name of the board. Best to keep this short so that it is 
not cut off by the system. 
A Description of the board. It is essential to make this as 
detailed as possible with searchable keywords so that the 
board will match what your ideal reader is looking for. 
Category. There are currently 33 categories to describe your 
board, plus Other. Work down through this list. Products 
would include books and items to purchase. 
 
4 Pinterest boards every author should create: 
#An author profile board, linking back to your website. 
Include pins linking to your about page and writing life. 
#A board exclusively for your books or book series.  
Create a pin for each book cover and hyperlink it back to the  
online retail site or the book pages on your website. 
#Research and inspiration boards for your books. 
Fiction: Readers love to know about background research, 
settings, mood boards and character inspirations. 
Non-Fiction: Share fascinating facts and insights, images 
and online resources that you have discovered in your work. 
Be seen as a curator of amazing content and resources. 
#Personal hobbies and interests.  
Specifically designed to help your readers engage with your 
authentic style and personality.  Don’t forget to have fun and 
include any pets, cooking and sports activities.

https://ninaharrington.com/


6 PINTEREST FOR AUTHORS / A 6-Step Guide to Building an Author Platform on Pinterest 

NINA HARRINGTON.COM 

 

 

 

Learn more about How to Make Great Pins here. 

 
 
 

STEP FIVE 

Create 2 Pins for the board 
When your new board is displayed on your Pinterest profile 
it will appear with a board cover pin and two other pins in 
the side bar. For a brand look you can start with 2 pins.  
 
Click the red cross button next to your image in the top 
menu and select the Create Pin option. 

Best practices: 
Decide on the purpose of this pin before your 
design it. 
The image and message on the pin should be aligned to the 
content of the overall board but each pin can also be used to: 
# Build awareness about your author brand.  
Perhaps you have a new book launch or a great new review. 
Share your exciting book news and ideas. 
# Driving visitors to your website. Link to a great new blog 
post or article that you have written, improving engagement 
and interest – and encouraging sharing of your post and pin.  
#Building your email list by offering readers a free bonus 
when they subscribe to your email list. The type of reader 
freebie you offer will depend on what kind of books you are 
writing and what your target audience would love to receive. 
#Direct Book Sales. Link the book cover image on your pin 
to a book store page or your website where they can find out 
more. 
 
There are 3 Components to the Pin 
1. The Image.  
Select a visually arresting image which will attract readers. 
The image should have an aspect ratio of 2:3 and be bright 
and attractive. If you are designing your pin, be sure to add 
your website URL or logo on the pin. A Kindle eBook cover 
already has the correct aspect ratio. I would recommend 
using the Pinterest pin template on  Canva.com. to create a 
735 x 1104 pixel image for your pin. 
2. The Link.  
Make it easy for readers to find your content by giving them 
a one click link back to the URL you want them to go to. This 
can include Amazon book pages, email opt-ins and social 
media sites. 
3. The Pin Description. 
A description of the pin which Pinterest will use to help 
users find this pin. So be sure to add keywords which make it 
clear what this pin is about.

https://ninaharrington.com/
https://s.pinimg.com/sub/business/guides/how-to-make-great-pins-guide-en.pdf
https://www.canva.com/
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STEP SIX 

Create a Custom Board Cover 
Part of your author branding is how you organize your 
Pinterest boards to create a consistent branding style. One 
way to achieve this is to design a board cover which has a 
consistent style across all your boards. Board covers are pins 
will be displayed full-size for each board. 
 

Best practices: 
Size of the Board Cover Pin 

The recommended size for a Pinterest pin is 735 pixels 
by 1102 pixels. But what you will find is that the image of 
the pin displayed on the Pinterest board is actually 
square. So a normal sized pin would be too long and the 
image would be cut off.  The best way to get around this 
is to create a custom square image. I would recommend 
using the Custom dimension option on  Canva.com. to 
create a 600 x 600 image for your board cover pin.  

3 Essential Elements of a Board Cover Pin 

#1. Colour. The colours you select for your board cover 
should match your author brand if you already have a 
website and social media platform. 
#2. Style. The board cover pin, like all of your pins, should 
reflect your author brand. Book covers can work if the text is 
clear, but you may need to crop the image to make it fit. 
#3. Font Selection and Size. The text on your board 
cover design must be clear and easy to read and larger than 
the size you would use on a pin. The purpose of the cover is 
to tell the Pinterest user what the pins on this board are all 
about in a few words.  
When you are happy with the design, download a PNG of the 
image to your computer. 
Use the same description for the pin as you used when you 
created the board plus some additional keywords or phrases 
to make it super easy for someone to find this pin and 
therefore your board. 

To use your new Board Cover Pin 

Go to the board and click Edit (or open up the board and   
click the grey pencil icon).  
Click Change Cover and scroll across and select the new  
board cover pin that you have saved. 
Click Save Changes to save the cover, then Save Changes to    
save the board. 

You can now create new boards and board cover pins using 
the template design which is aligned to your author brand. 

 

https://ninaharrington.com/
https://www.canva.com/
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An Example of Multiple Branded Boards from my Pinterest Profile. 
 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

CONGRATULATIONS! 

You now have a professional Author Platform on Pinterest. 

I’m delighted that you have taken this first step to leveraging the power 

of Pinterest in your Indie Author Business and wish you every success. 

 

Let’s Stay Connected 

Do take a moment to follow me on Pinterest: https://www.pinterest.co.uk/ninaharrington/ 

I am also around most days on Facebook  and Twitter. 

You can always get in touch through my website at NinaHarrington.com and let me know if 

you found this guide useful and if you have any questions.  

 

Happy Pinning! Nina. 

 
 

 

https://ninaharrington.com/
https://www.pinterest.co.uk/ninaharrington/boards/
https://www.pinterest.co.uk/ninaharrington/
https://www.facebook.com/nina.harrington.56
https://twitter.com/NinaHarrington
https://ninaharrington.com/
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